
Reveals New Crusher® Immersive Audio Headphones, New Bluetooth® 
Speaker Line and latest addition to Sport Performance range.

PARK CITY, Utah, Sept 4, 2016 -- 
Skullcandy, Inc. (NASDAQ:SKUL), the 
performance and lifestyle audio brand 
founded at the intersection of music, 
sports, technology, and creative 
culture, is expanding several product 
categories with new wireless offerings 
at IFA 2016 in Berlin. These products 
are geared towards consumers who live 
life at full volume, from multimedia 
enthusiasts to outdoor adventurers.  
Skullcandy will display Crusher® 
Wireless, an immersive multi-sensory 
experience for media consumption 
available fall 2016; a preview of the 
most premium headphone in the Crusher 
family, Crusher VRA™ available in early 
2017; Barricade™ Portable Speakers; 
and Method™ Wireless sports headphones 
available 2016.

CRUSHER® FAMILY: DEEPLY IMMERSIVE AUDIO 

Skullcandy is excited to introduce 
the expansion of the Crusher line to 
include two new styles: Crusher VRA 
and Crusher Wireless. Crusher Wireless, 
an elevated Crusher experience, 
provides Skullcandy’s original and 
widely celebrated bass you can feel 
now with Bluetooth® functionality and 
refined acoustics. A built-in amplifier 
powers both audio and stereo immersion 
drivers to deliver a dual-sensory bass 
experience that’s controllable through 
an adjustable bass slider. Crusher 
Wireless also comes with up to 40 hours 
of rechargeable battery life, a built-
in microphone, call, track and volume 
control and collapsible design with a 
protective travel bag. Crusher Wireless 
will be available for €149.99 this fall.

Following the launch of Crusher Wireless, 
Crusher VRA which features virtual 
reality audio will debut in early 2017. 
The pinnacle headphone from the brand 

serves as the premium representation of 
Crusher technology, and demonstrates 
how Skullcandy’s expertise in audio, 
manufacturing, and design continues to 
evolve to create the most immersive 
audio experience on the market. VRA 
immersion technology combines stereo 
immersion for multisensory acoustics, 
ferrofluid for the broadest and 
cleanest haptic bass response on the 
market, and digital signal processing 
delivers high-end acoustics. Bluetooth 
with aptX™ enables up to 29 hours of 
rechargeable battery life. Crusher VRA 
also comes with capacitive touch swipe 
control for customized bass experience, 
premium materials such as memory foam 
ear cushions, noise isolating fit, 
built-in microphone, call, track, and 
volume control collapsible design and 
a protective travel case. Crusher VRA 
will be available for €299.99 in early 
2017.

“Our Crusher Family exists to take any 
and all media experiences to the next 
level,” said Hoby Darling, Skullcandy 
President and Chief Executive Officer. 
“Whether you’re watching a movie or 
listening to music with Crusher Wireless, 
or looking for the deepest experience 
through Crusher VRA’s virtual reality 
audio, the Crusher family is the best 
solution for consumers to get the most 
from their media.”

Consumers on-site for IFA are invited 
to experience Crusher immersion through 
GoPro virtual reality content that was 
created for the launch of Fourth Phase, 
the newest film from Red Bull Media 
House. Additionally, select VIP’s are 
invited to a first look at the Crusher 
VRA through Audioscape, a VR music 
generator app featuring 360-spatial 
sound that completely immerses the 
viewer into music they help create. 

SKULLCANDY® LAUNCHES WIRELESS PRODUCT 
INNOVATIONS AT IFA 2016



About Skullcandy® 
Founded at the intersection of music, sports, technology and creative culture, Skullcandy® 
creates world-class audio and gaming products for the risk takers, innovators, and pio-
neers who inspire us all to live life at full volume. From new innovations in the science 
of sound and human potential, to collaborations with up-and-coming musicians and athletes, 
Skullcandy lives by its mission to inspire life at full volume through forward-thinking 
technologies and ideas, and leading edge design and materialization. Skullcandy designs, 
markets, and distributes audio and gaming headphones and other accessory-related products 
under the Skullcandy and 2XL® brands. The Company’s products are sold and distributed 
through a variety of channels around the world from its global locations in Park City, 
London, Tokyo, Zurich and Mexico City, as well as through partners in some of the most 
important cultural and sports hubs in the world. The Company’s website can be found at 
http://www.skullcandy.com. 

Press contact:
K-MB Agentur für Markenkommunikation GmbH 
Charlotte Reimann
charlotte.reimann@k-mb.de
T +49 30 695 972 875

BARRICADE™ PORTABLE SPEAKERS:   
RUGGED AND REFINED 

Skullcandy is introducing a family of 
new products that lead the category in 
audio quality, power and durability. 
All come packed with a powerful volume-
to-size ratio that doesn’t sacrifice 
quality acoustics, as well as an iconic, 
stainless steel-accented design that’s 
stylish enough for any room in the 
home. The collection features three 
sizes: Barricade™ Mini, Barricade™, 
and Barricade™ XL.

Barricade Mini, a leader in its category, 
is the most lightweight and compact of 
the Barricade Family and is perfect 
for on-the-go listening. Barricade Mini 
is equipped with Bluetooth wireless, 
6-hour battery life, durable attachment 
loop and water and impact-resistant 
construction. Barricade™ Mini will be 
available for €39.99.

Barricade builds on this product line 
with an IPX 7 waterproof rating, floatable 
design, 8-hour battery life, external 
device charging, built-in microphone, 
multi-speaker connectivity, and AUX in/
out functionality. Barricade™ will be 
available for €69.99.

The loudest and strongest speaker in 
the collection, Barricade XL, is the 
pinnacle portable speaker in this 
family. It includes all the features 
of the Barricade plus extends battery 
life to 10 hours, enables multi-speaker 
pairing and comes with twice the driver 
power for a feature-rich offering at 
€129.99.

METHOD® WIRELESS: STABILITY AND 
DURABILITY FOR ANY WORKOUT

Skullcandy is building on their sport 
performance category with the launch of 
a wireless version of Method®, its best-
selling sport earbud. The new Method® 
Wireless comes with a FlexSport collar 
and DualLock™ technology to enable 
stability, 8-hour battery life, sweat-
resistance and Pureclean® technology 
as well as built-in microphone call, 
track and volume controls within easy 
reach. Method Wireless, which will also 
be available in a women’s model, will 
launch this fall for €59.99 at select 
retailers.

All products can be previewed during 
IFA 2016 at the Skullcandy booth, 
located in hall 1.2 at booth 110. For 
more information on Skullcandy’s latest 
products visit www.skullcandy.eu


